
GRAPHICS STANDARDS MANUAL
v 1.0 Revised December 2017



ABOUT ACTIVE FOR GOOD Page 2

ABOUT 
 
At Active For Good, we believe that everyone 
wants to feel healthy and know that their efforts 
are making a difference in the world.  
 
We provide solutions that connect technology with a great cause to inspire people  
towards getting Active For Good.

Our approach, through sponsor partnerships, is to convert physical activity into lifesaving 
packets of nutrition for severely malnourished kids.

How it works:  
  - People are challenged to get active and track their activity (and calories burned). 
  - Activity is sponsored, often by an employer as part of a wellness program.
  - Sponsorship dollars are used to send life-saving packets of ready-to-use therapeutic food 
(RUTF) to malnourished kids in the developing world. 

This graphic standards manual is provided to guide us in telling a consistent story. 
It contains a collection of visuals that represent the Active For Good brand, including logos, 
colors icons and typography. The application section shows examples of how this collection 
is used. 
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ABOUT THE BRAND MARK

The typography used for our logo reflects the personality of 
the brand. When combined with the symbol, it is refereed to 
as our primary brand mark. 

In order to maintain consistency, the specifications, usage 
restrictions and size relationships of this lockup should be 
followed.
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LOCKUP VARIATIONS

The Active For Good brand mark is most powerful when the 
primary lockup is used, this is the preferred logo.  

Shown here are other approved variations of the logo mark 
that can be used in place of the primary lockup. No other 
variations should be created or used. Primary brand mark

Wordmark

Stacked Wordmark
Symbol / Icon
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APPROVED COLORWAYS

The Active For Good brand mark should appear in two colors 
(spot PMS or CMYK/RGB  equivalents). This is the preferred 
colorway that should be used whenever possible.

When it’s not practical to use the two-color version, the logo 
may be used in one color (dark blue). It may also be used in 
black or reversed to white when appropriate. 

The logo should not appear in any other colors or formats 
unless approved by the team at Active For Good. 
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CLEAR SPACE

Clear space describes the minimum amount of “breathing 
room” that should be maintained around the mark.  
Whenever possible this area should be kept free of graphics, 
text and other marks. 

It also defines the minimum distance from the mark to the 
edge of the printed piece. Use the “O” from the word mark 
as a unit of measure. 
 
 
 

 

MINIMUM SIZE

The logo should never appear smaller than 1.25 inch wide for 
the primary lockup and 1 inch for the wordmark. 

Minimum Width 

1.25 inch 

Minimum Width 

1 inch 
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RESTRICTIONS

The Active For Good brand is diluted if we are not consistent 
in how it is used. Be it print, electronic or three-dimensional 
material, never alter the shape, colors or proportion. 

DO NOT stretch or distort DO NOT use other fonts

DO NOT change colors DO NOT add dimension 
or  drop shadow

DO NOT change 
 proportions or lockup

DO NOT use on colors  
that make it illegible
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COLORS

The primary brand colors are PMS 3015 and PMS 2995 or 
the CMYK / hexadecimal equivalents. Secondary colors are 
provided to complement the primary brand colors. 

PMS 3015 C
C 100 R 0
M 58  G 100
Y 20 B 150
K 4 #006496

PMS 2995 C
C 90 R 0
M 11  G 164
Y 0 B 228
K 0 #00A4E4

C 0 R 230
M 0 G 230
Y 0 B 230
K 10 #E7E7E7

C 0 R 240
M 84 G 80
Y 81 B 60
K 0 #808285

C 0 R 253
M 32 G 181
Y 100 B 21
K 0 #FDB515

C 48 R 128
M 0 G 206
Y 23 B 204
K 0 #80CECC

C 64 R 103
M 12 G 171
Y 89 B 84
K 0 #67AB54

C 69 R 78
M 40  G 113
Y 34 B 128
K 20 #4E7180
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TYPOGRAPHY

Another way that Active For Good projects its personality is 
through consistent supporting typography.

The following fonts have been selected to keep a cohesive 
look across all of our communications. Use these fonts 
whenever possible. Source Sans Pro

Body Copy - Source Sans Pro- Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin pellentesque 
consequat massa, eget tristique enim varius at. Curabitur leo elit, volutpat quis placerat sed, consectetur 
tempor libero. Aliquam pellentesque vestibulum magna id venenatis. Nam molestie mi vel elit tristique, 
eget sagittis eros congue. Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin pellentesque 
consequat massa, eget tristique enim varius at. Curabitur leo elit, volutpat quis placerat sed, consectetur 
tempor libero. Aliquam pellentesque vestibulum magna id venenatis. Nam molestie mi vel elit tristique, 
eget sagittis eros congue.

Source Sans Pro Italic

Source Sans Pro Italic

HEADING - DIN CONDENSED BOLD
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ICONOGRAPHY

Active For Good uses two sets of icons to help communicate 
our brand story. The three “Story Icons” are used to describe 
the process by which we achieve the Active For Good vision 
of helping malnourished children. These icons were custom 
designed and should not be modified in any way. 

The second set of  “Action Icons” are used by the platform to 
convey messages about how it works and progress.  

STORY ICONS

ACTION ICONS

Get Active and Track

Packets

Donated

Lives  

Saved

Calories

Burned
Days Rank

Activity is Sponsored Lives Are Saved
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30 DAY ACTIVE CHALLENGE
 
The 30 Day Active Challenge badge was developed for when 
a challenge doesn’t have its own identity. In cases in which 
the participating company wants to name or brand the chal-
lenge as their own, this badge can be used as a more generic 
alternative. 

The badge may also be used on Active For Good sales collat-
eral when talking to potential prospects about the different 
challenge options available. 

30 Day Active For Good

Challenge Badge (Dark)

30 Day Active For Good

Challenge Badge (Light)



MASKING DEVICE Page 12

PATTERNS / LINES

This set of lines and patterns should only be used by those 
with a working knowledge of Adobe Illustrator and Graphic 
Design.

Please refer to the “Application” section for examples of 
pattern usage. Line size and positions can be adjusted, take 
care not to distort the rounded end shape. 

Move Line Pattern

Footer Treatment

Monotone Background
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ONE PAGER

GET ACTIVE AND TRACK CALORIES ARE SPONSORED  

 

LIVES ARE SAVED
Your team commits to getting active 
for 30 days and tracking the calories 

they burn. Our platform is easy to 
use and syncs with all the major 
tracking devices. People like it.  

Your company can sponsor the 
program from a foundation or 
charitable contribution budget 

leaving the HR wellness budgets 
intact. Finance loves the math.   

Calories are donated to severely 
malnourished kids in the form of 

therapeutic RUTF packets. The more
packets you donate, the more lives 
you can save. Your calories count.  

WHY ACTIVE FOR GOOD?
Increased Engagement - People love the idea of feeling healthier and knowing 
that they are making a di erence in the world. 

Greater Wellbeing - The challenge brings teams together around a common goal, 
leading to better company culture and improved employee wellbeing. 

Ease of Use - The Calorie Cloud platform is easy to use for both the employee 
and administrators. It syncs with all the major tracking devices.

Stellar Support - From the initial launch, to technical support, to providing key 
communications tools, we work with you every step of the way. 

World Class Partners - We’ve partnered with some of the largest world aid 
organizations on the planet. 

A Compelling Story - Your team will love learning about the impact they’re 
having globally and the lives they’ve saved by getting active. 

The key to any successful wellness 
challenge is getting people engaged. 

What if the calories your team burned during a 30-Day 
Activity Challenge could be converted into lifesaving 

nutrition for severely malnourished kids?

Welcome to Active For Good.

LET’S GET STARTED!

Hello@ActiveForGood.com

Email us today to learn how we  can create a 
custom challenge for your team. 



APPLICATIONS Page 14

IMPACT REPORT

Move 4 MANA
Heritage Woods Secondary School 

Your e�orts this past October & November have 
made a di�erence for over 100 children in Somalia. 
Read below on how your calories are getting 
put to life-changing use. 

Thank you for getting Active For Good. 

Participation was high with 98% of 
those invited to the 30-Day Challenge 
accepted and got Active For Good!

840 PEOPLE GOT
ACTIVE FOR GOOD

Over 8.1 million active calories collec-
tively burned over the 30-day period. 
That’s a lot of peanut butter. 

8,134,020 
CALORIES BURNED

Your activity allowed Food for Famine to 
contribute 15,853 therapeutic food 
packets, saving 105 lives.  

105
LIVES SAVED

World Vision in Somalia

World Vision has worked with communities, families and children in 
Somalia since 1992. The country has been through consecutive seasons of 
failed rains with a devastating impact on poor, rural families who depend 
on farming and grazing for their food intake and family income.  Food 
security has deteriorated significantly across Somalia, with an increasing 
number of people facing acute food insecurity, and in need of emergency 
food assistance.
 
The failed rains caused drought and has resulted in massive displace-
ments of people from rural areas to IDP (internal displace person) camps 
around the urban centers, especially in Luuq. Most households will rely on 
purchases from the market as their main source of food. Further deteriora-
tion is expected as food prices increase and labor wage rates decline. 
Social support likely to be over stretched and most poor household likely 
to resort to crisis and distress coping strategies.  Currently, more than 
300,000 children are acutely malnourished and at risk of death.
 
Rapid routine nutrition status screening by use of MUAC (Mid-Upper Arm 
Circumference) has been consistently carried out at both the health posts 

and at the MCHs to enable prompt detection of malnourished children 
and appropriate referral for nutrition care. There is evidence that early 
detection of malnutrition significantly contributes to improved treatment 
outcomes among beneficiaries.

Working with the support of individual Canadians and the Government of 
Canada, we are responding with emergency and rehabilitative program-
ming. Meeting the emergency nutritional needs of at-risk young children 
and pregnant women is a priority. Other priority areas are establishing 
interim health centres in refugee camps and developing and improving 
water sources in the current drought.

A huge thank you to...
 
Heritage Woods for your activity and e�orts that will allow
 
Food for Famine to donate over 15,000 packets of food that

World Vision will distribute to the children who need them most!
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HOW I GET #ACTIVEFORGOOD
CYCLING, YOGA, FOOTBALL WITH MY KIDS

ACTIVEFORGOOD.com

LUKE MYSSE
Luke@ActiveForGood.com
w: 303.309.1423
c: 714.812.7301

HOW I GET #ACTIVEFORGOOD
CYCLING, YOGA, FOOTBALL WITH MY KIDS

ACTIVEFORGOOD.com

LUKE MYSSE
Luke@ActiveForGood.com
w: 303.309.1423
c: 714.812.7301

BUSINESS CARD & NOTE CARD

HOW I GET #ACTIVEFORGOOD
CYCLING, YOGA, FOOTBALL WITH MY KIDS

ACTIVEFORGOOD.com

LUKE MYSSE
Luke@ActiveForGood.com
w: 303.309.1423
c: 714.812.7301
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STEP LOCALLY.
HELP GLOBALLY.  
Join the 30-day activity challenge and your e�orts will be sponsored and 
directly converted into therapeutic food for severely malnourished children.

It's time to get active for good. 

Join at:  ActiveForGood.com
Event Code:  0000

Join the 30-day activity challenge and 
your e�orts will be sponsored and directly 
converted into therapeutic food for severely 
malnourished children.

It's time to get active for good. 

GET FIT
FOR THE
GREATER
GOOD.

Join at:  ActiveForGood.com        Event Code:  0000 

ACTIVE CHALLENGE POSTERS



CONTACT US FOR ASSISTANCE 
 

Luke Mysse 
Branding and Storytelling 
luke@ActiveForGood.com

Ester Fiedler
Customer Engagement 

ester@ActiveForGood.com


